Spott Teaches Business Grad Students

Attorney Patrick Spott is teaching Business Law for the College of St. Scholastica to students in
the Masters of Business Adminstration and Masters of Arts in Management programs during the
spring and summer semesters of 2014. Spott is an adjunct faculty member in the College's
School of Business and Technology. The School of Business and Technology combines an
academic emphasis on liberal arts with experiential learning to create global leaders with strong
professional skills who act with integrity and a strong sense of social responsibility. The School
offers a variety of programs including: accounting, applied economics, computer
science/computer information systems, finance, organizational behavior, management and
marketing.

The Masters of Business Administration is offered through the School of Business and
Technology. The College of St. Scholastica's Master of Business Administration program offers
a broad-based business curriculum emphasizing technical and analytical skills; global and
cultural acumen; and, social responsibility and ethical decision-making. Students work with
mentors from the business community and are immersed in real-world situations throughout
their program. Coursework includes required classes in global leadership and ethics,
managerial application of technology and communication and cultural effectiveness. Students
can work on a real-time global business problem through the unique Capstone Abroad seminar.
Through the Professional Effectiveness seminars, students gain insights, skills and partnerships
to turn their career goals into reality. Founded in 1986, the Master of Arts in Management
program has produced over 600 graduates who have taken roles as corporate leaders and
managers in private corporations, nonprofits, heathcare, government, education, engineering,
and small business entrepreneurship. Graduates of this program are skilled at identifying and
analyzing organizational problems, developing innovative solutions, and making correct, ethical
decisions at critical times. The program's primary areas of study include:

Organizational behavior
Process consultation
Human resources management
Interpersonal communication and cultural competence
Strategic change management
Traditional business topics such as marketing and economic
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